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New opportunities
offer Fairchild
a chance to expand

By David Jordan
hen B/Vtook a look at the president of Fairchild Holdings in July
1994, Thomas Fung was so media-shy he at first deferred our interview
request to an associate. When we finally convinced him to be interviewed,
he would not pose for a cover photograph.

After expanding his com-
pany's holdings to include
five radio stations across
Canada and the largest
Chinese-language magazine
in the country, Fung has
finally become accustomed
to the limelight. Within
hours of BIV's call request-
ing an interview, Fung was
on the line.

Fairchild's most recent
accomplishment is the Sep-
tember opening of its Van-
couver FM radio station,
which, in tandem with its
sister AM station, offers 24-
hour Chinese-language pro-
gramming to Vancouver listeners.

Also under way is a projected $60-million expansion that could as much
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as triple the size of Fairchild's Aberdeen Centre retail mall in Richmond.
Fairchild is also currently in a joint venture to develop a similar internation-
al-theme mall in Toronto.

DWs. . Fung’s work habits have not changed in the past three years. “I enjoy all
?;’?g‘;ﬁg&%‘é“ﬁ my work,” he said. “Even at home on weekends and holidays, I'm always
AN QLR ' looking for opportunities and connections. I'm always networking."m
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